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are based on information currently available to management. Certain material factors and assumptions were applied
in providing these forwardooking statements, many of which are beyond our control.

Managementbelieves that the forwardooking statements are based upon reasonable assumptions; however,
management can give no assurance that actual results will be consistent with those expressed or implied in these
forward-looking statements. These forwatdoking statements are subject to a number of risks and uncertainties that
could cause actual results or events to differ materially from those expressed or implied in these Hookand)
statements. Additional information about the risks and uncertainties that could cause actual results to differ
materially, and the material factors or assumptions that were applied in providing these fota@kohg statements,

are contained in our various securities filings, including our current annual information form, our MD&A Ri¥lthe
financial yeaboth of which are available on SEDARvatw.sedar.comand on our web site.

You should not place undue reliance on any such forvi@o#ling statements.Further, a forwardooking statement
speaks only as of the date on which such statement is made. These faawkidg statements are made as of the

date of this presentation. Except as required by securities laws, First Capital Realty undertakes no obligation to
publicly update or revise any such statements whether to reflect new information, the occurrence of future events or
circumstances, or otherwise.

All figures in this presentation are as of September 30, 2011 unless otherwise noted


http://www.sedar.com/
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Top 40 Tenantg 57.0%0f rents ¢ 82.6%investment grade ratings
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47.0%0f total rent from investment grade tenants
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and drugstoreanchoredneighbourhoodand community shoppingentresin
growing metropolitan areas.
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Non Discretionary
Goods & Services
== Urban Markets

— Defensive Asset Class
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First Capital Realty Today (TSX: FCRjciriox [F
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As of January 27, 2012

A 169properties, 23.2 million sq ft of
gross leasable area

282 acres of active and future
development land

Total equity capitalization: $3.2B

Total enterprise value: $6.2B
4t | argest

Public Real
Management team: Estate Entity

i Substantial ownership in Canada

Annual dividend: 80¢ per share

o Do Do Do I»

i Over 180 years of collective experience

Three strong operating platforms
across three regions

i Central, East and West

i 352 employees

i Fully internalized operations

i State of the art systems platform

o




Growth Strategy in a Stable Business LOCATION

Since August 2000 LOGATION

Focussed Proactive Selective
Acquisitions Management Development

[ Iy I IRddifgiowner,
developerand operator of
supermarket and drugstore
anchored neighborhood and
community shoppingcentresin
growing urban markets

CAPITAL |
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Focussedicquisitions rocaron

Create
redevelopment
opportunities

Right real estate in
right location and
demographics

Leasing@nd
Operating
synergies

Appropriate
longterm return and
growth

LOCATION
market position LOCATION
LOCATION

Reinforce strong

154 propertiesacquired,developedor redeveloped since 2009

9 * Asof January 27, 2012
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56 land parcelstotalling 222 acres of which 12dcresare near 40 existing properties




Selective Development to Enhance Returnsocarion
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16 properties with approx.
368,000 sq .ft.

~2-3% of assets
Redevelopment & ; '
Expansion _
122 acres of land provide
future expansion
opportunities

at or adjacent to
40 properties

8 properties

for total sq. ft.
~2-3% of assets ﬁ of 362,000 on completio

Greenfield

development 101 acres of potential
Greenfield development

provides future growth
opportunities
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Expansion

Development
initiated after
obtaining committed
leases

Low risk development
in established retail
nodes

Property upgrades
enhance value

Increase tenant mix
at existingcentres

Adapt to changing
tenant needs

Strengthens
relationshipswith
existingtenants

Increases FCR
penetrationin
existing and new
retail nodes

Generatedhigher
returns
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Successful Tenanting Strategy LOGATION fi

169 P rOpertleS 110properties have been developed, redeveloped,

expanded or repositioned since 2002.

# of . »
Stores Over 80%wf revenues come from daily necessities

1301 Supermarket

Loblaw metro save(@)foods

SHOPPERS &) D [Femcn @

121 Drugstore

Banks & other

292 Financial Institutions %
National & Walmart
1 7 6 . . Save money. Live better.
Discount Retailers RONA
87 Liquor Stores
412 Medical Use & Fitness gl GOOdLl.fg,‘l *
sog Fastfood & %

Coffee Shops

DaycareCentres
and Schools

14 (1) 38of 130 supermarkets have a pharmacy

49




